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LongLong--term aterm a definition:definition:

⇒ Kang & Perdue (1994) define short term as two months around the event
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Most likely case

In € million Source:   Preuss and Weiss (2003, p. 213) 

Discounted net benefit of Olympic GamesDiscounted net benefit of Olympic Games
(regional case study Frankfurt 2012)(regional case study Frankfurt 2012)
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... loses ist power after a few... loses ist power after a few years !years !

The economic legacy of the Winter GamesThe economic legacy of the Winter Games

…… is not the money because it disappears!is not the money because it disappears!

…… is higher prices?is higher prices?

…… is the risk to weaken the development ofis the risk to weaken the development of
nonnon--olympicolympic structure?structure?

…… is the risk to end up with is the risk to end up with ““white elephantswhite elephants””??

IS THAT THE ECONOMIC LEGACY ???IS THAT THE ECONOMIC LEGACY ???
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Avoid to weaken Field AField A

Field BField B Use this field – increase the 
economic legacy of the Olympics 

The impact of the Games is directed into structureThe impact of the Games is directed into structure ......

Control and planField CField C
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Source: 2000 data from Young & Rubicam

Attributes of Australia seen by GermansAttributes of Australia seen by Germans
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DecisionDecision makersmakers opinionopinion aboutabout OlympicOlympic GamesGames

Germany
500 biggest companies 
executive committee members
before and after Salt Lake 2002
return rate17.4%

Olympic 
“Decision Maker” study

1 2 3 4 5

ttotallyaagree agree neutral disagree ttotallyddisagree 

The Olympic Games could not be
staged without sponsors

n=37
x=1.5 
s=0.65
n=37
x=2.6 
s=0.72

The Olympic Games leave an 
economic legacy

n=37
x=2.2 
s=0.84

As sponsor of the Olympic Games, 
one can expect a positive image-
effect

n=36
x=2.4 
s=0.92

The Olympic Games are “over
commercialised”

Salt Lake City 2002 Salt Lake City 2002 
n=37
x=3.1 
s=0.72

After the Games in Salt Lake City 
the Mormons have become more
simpatico to me

n=36
x=3.1 
s=0.62

After the Games, Salt Lake City 
appears to me more interesting 
as a business location

n=37
x=3.5 
s=0.99

The Games in Salt Lake City 
showed me to not take Utah in 
consideration if we should settle in 
the USA
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Impact of Olympic Games on Impact of Olympic Games on Metrop. TorinoMetrop. Torino

Based on economic framework for German metropolitan cities!
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Long Term Impact of Olympic Games Long Term Impact of Olympic Games 
in Torino and Olympic regionin Torino and Olympic region
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Long term of the economic legacy Long term of the economic legacy 
What is long lasting?What is long lasting?
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